CANTERVILLE GHOST

Marketing Campaign
Updated: December 27, 2004

“THE BUZZ”   

December 29th-July 29th 
the ghost is in the house
December 29th   – 
Meeting at the SCERA w/ David Whitlock & Adam Robertson.
Discuss Marketing/PR, Production Issues.

Release basic Press Materials. (Release, Photos, Logos)




Fundraising Party (E. Poulson)

December 30th –
Additional meetings with SCERA.




Order postcards and posters.

January 3rd –
Create and Print Group Sales Faxables & Mailers

January 18th  –
Press Release drops (Announcing CG premier in Oct 2005)

Includes National Media.

Email Blast & Mailer drops (Groups)

Online Announcement (www.cantervilleghost.com) 

January 21st  –
Posters and Postcards available at SCERA.  


New York Announcement & Fundraiser Party.

January 30th –
Print Ad: Daily Herald, Deseret News (focus on group sales)


Canterville Ghost & SCERA websites are up.  

January 31st –
Groups (20+) go on sale.  (phone + online reservations)


Pre-sale (soft sale) Single Tickets also available.




Promotion:  First 2 groups (20+) go to Opening Night Party. (?)

February 11th –   
?  Colorado Fundraising event. “Ghost is in the House”


Press Release drops.  (Study Guides)


Study Guides drop with Education Brochure (also available online)


Email Blast (education brochure)

Ed. Brochure:
Promotion:  Draw a Scary Picture (K-6) and win four tickets.



(4 winners)  Pictures displayed in lobby.

Promotion:  Write a Scary Story (7-12) and win four tickets.




(4 winners)  Excerpt read on stage on opening night.

Promotion:  Scary Skit (9-12) Class submits video and wins a  

                         Master Class at their school with Bill Bowers 

                         (theatre movement).

March 25th  –
?  UT Fundraising event.  “Ghost is in the House”


Meetings with SCERA.


Finalize sponsors. (focus on Borders or B&N) 

April 16th  – 
Los Angeles Fundraising Event.

May 14th  –

?  NY Fundraising Event.  Fashion Show.

June 6th –

Story Book is completed.  Submitted to Xlibris Publishers.

June 13th –
Marketing Materials ordered: Postcards, Posters, Tee-Shirts, Hats



Traditional Broadway style window cards.

July 9th –

Film interviews with Creative Team for DVD.

July 11th –

Receive Marketing Materials.
July 23rd –

NY Fundraiser with Jeremy & Tom (present new music)

July 24th –

“Songs from Warsaw” Fundraiser (NYDAI)  Jeremy/Tom
July 26th –
Press Release drops (Casting) New York, Salt Lake City, Provo
July 29th –

Animated Short is completed.  

July 30th-Aug 16th –
Prepare Merchandise (DVD, Illustrated Book, etc.)

“ON-SALE”   

August 2nd-September 30th 
take the prize

August 2nd   –

Press Release drops (On-Sale Event Announcement)

August 16th –

Media Advisory drops (On-Sale Event Announcement)




Media Advisory drops (Book signing event)




Begin distributing Posters and Postcards.

August 20th –

New York Auditions.

August 25th –

Radio ads begin first wave (2 weeks—trade) On Air Mentions

August 26th – 

Single Tickets On-Sale (Staff wears CG Tee-shirts) 7 weeks out
Friday


On-Sale Event: Premier Animated Short and Story Book, 

Art Gallery (@ SCERA) Press Conference



Screenings begin of Animated Short

Breaking Color Ad (Print: Deseret/Trib 7x3, Daily Herald 4x3)


Radio Remote at SCERA 


Billboard (I-15—Salt Lake, Utah County corridor)
Promotion:  First 100 ticket buyers receive free tee-shirt. (?)

August 27th –

Book signing event at bookstore (Borders or B&N) Radio remote ?




Utah auditions begin (BYU, UVSC)

August 29th –

On-air promotions and ticket-giveaways begin:


“My Boss Scares Me” (3rd party: local limo, restaurant)




“True Ghost Tales” (3rd party: psychic on-air) 



Utah auditions (SLC)
August 30th –

Pitch feature stories (newspaper).  

Organize Press List.

Pitch interviews with creative team (local TV, radio)


September 3rd/4th  –
New York party to premier Film and Story Book.

September 4th –
2nd Print Ad:  Daily Herald (5x2 Strip Ad)

September 5th –
Labor Day

September 8th –
First wave of Radio Ads ends.

September 12th  –
Rehearsals begin @ SCERA

September 13th  –
Media Advisory drops. (Bill Bower’s Master Class)




Begin Education Initiatives (Master Classes/Behind-the-Scenes)

September 16th –
3rd Print Ad: Deseret News/Tribune (5x2 Strip Ad)

September 19th  –
Master Class at winning school with Bill Bowers.

September 23rd –
4th Print Ad: Daily Herald (5x2 Strip Ad)

September 24th –
Leads join rehearsals. (NY cast arrives.)

September 28th –
University Master Classes/Cast Appearances (Mask Club)



BYU, UofU, UVSC, etc.
September 30th –
5th Print Ad: Deseret News/Tribune (5x2 Strip Ad)
“THE HAUNT”   

September 30th-November 14th 
that’s how i’ll know

September 30th –
Radio Ads begin second wave. (2 weeks)




Radio/TV Interviews and Promotions full swing:


“Oscar’s Make-over” (3rd party: local salon, local Retail Stores)




“Haunted Hotel Night” (3rd party: local hotel, restaurant)
October 3rd –

Final Email Blast (10% offer, if necessary)

October 4th –

Media Advisory drops. (Opening Night)

October 7th –

6th Print Ad: Daily Herald (5x2 Strip Ad)
October 10th  –
?  Feature Story runs.


Newspaper arts listings begin (Daily Herald, Deseret News)


?  Interviews on Radio and TV.

October 12th – 

CANTERVILLE GHOST previews.
October 13th –

CANTERVILLE GHOST opens.

Thursday

7th  Print Ad “Open’s Tonight”: Deseret/Trib 3x4, Herald 3x7)

Radio Remote at Scera Theatre (First 20 people on line get free tik)

Opening Night/Press Night.


Opening Night Party (3rd party: local restaurant in e/x for tix/logo)

October 14th  –
Newspaper reviews (or Sunday)

Arts Listings continue thru November 12th.


2nd Wave of Radio Ads ends.

October 25th –

Media Advisory drops. (Halloween event.)

October 30th –

?  Cast Appears on local TV


8th Ad “Extending” (if necessary)
October 31st –

Closing Night (2 week run)

Monday

Halloween Event w/ Sponsor (B&N or Borders)

November 2nd  –
CANTERVILLE GHOST extension.  
November 7th –
9th Ad “Final Week” (if necessary)
November 8th –
Press Release drops (announcing tour)
November 14th –
CANTERVILLE GHOST closes.
Monday
