Across the Bridge Theatricals
	Property Name:    Canterville Ghost
October 13, 2005  to   November 14, 2005 
Region: National Presence  
	


	 

	Has a Title Sponsor
	NO 

	Has a Presenting Sponsor
	NO 

	Property offers exclusive sponsorship rights
	YES 

	Linked to Alcohol related products
	NO 

	Linked to Tobacco related products
	NO 

	Are you a 501(c)(3) non-profit?
	YES


Property Name: Canterville Ghost 
Years in Existence: 2 
Property Type: [image: image1.png]A




Audience Type: Consumer 
Audience Size: 14280 
Extended Audience: 650,000 
Key Characteristics: [image: image2.png]


  [image: image3.png]


  [image: image4.png]


  [image: image5.png]


  [image: image6.png]


  [image: image7.png]


  [image: image8.png]


  
Property Summary: Across the Bridge Theatricals is thrilled to announce the October 2005 premier of CANTERVILLE GHOST at the SCERA in Orem, Utah and its subsequent European tour! A team of Broadway veterans, including Doug Reed (Cats, Phantom of the Opera) and Bill Bowers (The Lion King, The Scarlet Pimpernel), have been assembled to create a "dramatic musical comedy" that appeals to children and adults alike. 
Event Dates:  From: October 13, 2005 [image: image9.png]Clear



 To: November 14, 2005
Sponsorship Price:  From: $5,000     To: $55,000 
Terms: Yes, we will accept barter or trade-in-kind.

Location:City:  Orem
State:  Utah
Zip Code/Postal Code:  84058
Country: USA Region: Property has national presence in continental US 
Closest Major
Market (DMA): NEW YORK (NY)
SALT LAKE CITY (UT)

Actual Audience: 14280 Household Income:
	14%
	  Under $25,000

	21%
	  $25,000 - 50,000

	15%
	  $50,001 - 75,000

	14%
	  $75,001 - 100,000

	14%
	  $100,001 - 150,000

	13%
	  $150,001 - 250,000

	9%
	  $250,000 +

	
	  Other


	


Ethnicity:
	5%
	  Asian

	10%
	  African American

	77%
	  Caucasian

	
	  Filipino

	6%
	  Hispanic / Latino

	
	  Native American

	2%
	  Pacific islander

	
	  Other


	


Education: 

	6%
	  Some High School or less

	10%
	  High School Graduate

	20%
	  Some College 

	42%
	  Undergraduate Degree

	22%
	  Postgraduate Degree

	
	  Other


	


Age:
	6%
	  Young Children (0-12) 

	6%
	  Teenagers (13-17) 

	8%
	  College Age (18-22) 

	26%
	  Young Adults (23-35) 

	40%
	  Mature Adults (36-55) 

	12%
	  Seniors (56-75) 

	2%
	  Elderly (76+) 

	
	  Other 


	


Gender:
60% Female 
40% Male 

Audience Description: 
"Canterville Ghost" is a family oriented musical suitable for all ages. In general, females, aged 30-55, with a household income of $75k plus are our target demo. They will purchase 60% of the total tickets for themselves and their entire family.

Sponsorship Inventory:

Wilde! Sponsor Package  
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Signage
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Print
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Internet/Web
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VIP/Hospitality
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Merchandising/Promotional Giveaway

Includes: Great print and internet exposure along with on-location signage, complimentary tickets to the opening night performance and party and participation in press conferences and events.   $ 5,000  06/03/05  

Title Sponsor Package
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Naming Rights/Title Rights
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Signage
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Booth/Display Space
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Speaking Opportunity
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Category Exclusivity
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Print
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Television
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Internet/Web
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VIP/Hospitality
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Radio
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Merchandising/Promotional Giveaway

  Includes: Maximum media exposure, Complimentary Tickets, On-Sale Event, Exclusive VIP "Blue" Carpet Event & Opening Night Party, Employee Discounts, Educational Outreach materials & "Children in Need" performance (100 free tix to special needs children). $ 55,000  06/03/05
Property Name: Canterville Ghost 
Contact Name: Joshua Williams 
Job Title: Director of PR/Marketing 
Email Address:jwilliams@atbtheatricals.com 
Property URL: www.cantervilleghost.com 
Main Phone: (646)387-5214

Briefly explain how your property can best meet the needs of JetBlue - West Coast Sponsorships. Focus on the value proposition your opportunity presents and what makes your opportunity unique. 
The cover letter below should not exceed 800 characters.

CANTERVILLE GHOST, an exciting theatrical event for all ages, offers value and visibility.  We’ll give our Title Sponsor maximum exposure in our aggressive ad campaigns, events and press for this Utah first, a Broadway-bound musical premier. With a New York and European production already being planned we’ve expanded our efforts to include an educational outreach initiative, children’s storybook, animated short and feature film.  This means a “big splash” in two JetBlue markets, Salt Lake City and New York City!  In addition, we want to invite our VIPS (a list that includes political, business and entertainment leaders) to walk the first ever opening night Blue Carpet Event.  It’s a value that far exceeds the cost of sponsorship.  It's a partnership full of opportunity and potential.
How do you quantify and measure sponsorship success?

Sponsorship is a synergistic partnership that brings profit, market visibility/awareness and opportunities otherwise unavailable to either partner.  Our goal is to attract a paying audience into our seats, however we also want to reach out to the community by making the performing arts accessible to all.   

Generic cover letter:
CANTERVILLE GHOST, an exciting theatrical event for all ages, offers value and visibility.  We’ll give our Title Sponsor maximum exposure in our aggressive ad campaigns, events and press for this Utah first, a Broadway-bound musical premier. With a New York and European production already being planned we’ve expanded our efforts to include an educational outreach initiative, children’s storybook, animated short and feature film.  This means a “big splash” in two national markets, Salt Lake City and New York City!  In addition, we want to invite our VIPS (a list that includes political, business and entertainment leaders) to walk the ________ Red Carpet at our Opening Night Party.  It’s a value that far exceeds the cost of sponsorship.  It's a partnership full of opportunity and potential.
Additional questions:

Do you quantify, measure and report on sponsorship success?
Absolutely.  We will be measuring our success each step of the way.  It’s important to us to track our successes and even failures to insure that we are offering our sponsor every possible opportunity for quality market exposure.  We see every sponsorship as unique opportunity to reach new audiences and welcome ongoing collaboration.    

How will your sponsorship opportunity promote trial of Hershey's products?
Because “Canterville Ghost” is family friendly entertainment, we are able to reach out to an audience of all ages.  In addition, we are able to offer display booths offering a chance to try new Hershey’s products.  Our concessions stands are also available to sell new products and will allow for onsite and in-program surveys to evaluate new products.

What makes this opportunity unique to Qwest?

“Canterville Ghost” is an opportunity for Qwest to sponsor an event that will garner strong local and national press.  Our focus demographic is women aged 30-50 with a substantial income, making them decision makers when it comes to choosing communication services in the home and office.  In addition, it’s entertainment for the full family that includes a strong web presence.   

Will Qwest have the opportunity to pass through benefits to our business partners, employees & community? If so, please explain.

As a sponsor, Qwest would receive complimentary tickets, invitations to special VIP events, promotional materials (tee-shirts, hats, etc.) and ticket discounts for all employees.  Through Qwest’s sponsorship we will also be able to offer 100 special needs children the chance to see “Canterville Ghost” for free.
How can this sponsorship help us to acquire new customers?
First and foremost, Enterprise would be included in all of our advertising campaigns reaching audiences throughout Utah and Salt Lake Counties.   In addition, we would be willing to use Enterprise cars exclusively for our Cast and Crew during their stay in Utah.  Finally, we are willing to pursue promotions that would drive traffic to Enterprise and to "Canterville Ghost."
Are there any advertising/media/online components to the program?

Definitely.  Our advertising campaign will include print, radio and online components reaching an audience of more than 650,000 people in Utah County alone.  We will also be working a great deal with National Media outlets, particularly in large markets such as New York and Los Angeles.  We would include Allstate in all advertising campaigns.
Does this program have opportunity for opt-in marketing, email registration and/or collection or lead generation?

Yes.  We are willing to discuss any opportunities that will be mutually beneficial to Allstate and "Canterville Ghost."  Both our online and on-site presence allows us to aggressively pursue new leads.   
No.  Exclusivity is available.  We are also willing to consider sponsorship beyond the Utah production, which includes pending European productions as well as productions in New York and Los Angeles.  
Does event offer opportunity for card usage/activation? If yes, will MasterCard have exclusive rights/usage benefits (i.e, only MasterCard accepted)?
Absolutely.  Both our online and on-site presence allows us to aggressively pursue and generate new business.  MasterCard can have exclusive rights and usage benefits including “only MasterCard accepted.”  Finally, we are open to any promos and added exposure in addition to inclusion on all marketing materials and advertising.  
